
Translating professional biocontrol solutions 
into a comprehensive and convenient 
home & garden concept



Use of beneficial insects in open field crops: 

important progress in recent year

Use of beneficial insects in greenhouse horticulture: 

well established

Biocontrol in home and garden context: 

work to do!
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Increased 
societal 

awareness

DCM 
philosophy

• Public attention to declining bee populations for which (also) pesticides are held responsible

• ‘Where have all the insects gone?’ -> general decline of insect populations?

• Trend towards healthy, natural food

• …

• Healthy plant material (seeds, seedlings, cuttings, young plants) 

• Healthy soil (structure, organic matter, nutrients, microbials, macrobials, …)

• Suitable environment in line with the natural habitat of the plant species

• If curative treatment is needed, minimize the impact on the environment

National action 
plans on 
pesticide 
reduction

• National implementation EU Sustainable Use directive 
2009/128/EG

• Strong focus on home and garden pesticide use
(e.g. ban on chemical pesticides for H&G in France, recent ban 
on synthetic herbicides in H&G in Belgium, …)

• Incentives for alternatives

MAIN DRIVERS



Home and garden IPM concept

Focus on easily recognizable pests or diseases
•

Include well-known beneficials
(e.g. ladybirds) as locomotives

•
Easy to apply & understand

•
Easily accessible

Selection of specific 
biocontrol solutions for 

DCM Naturapy concept

Greenhouse
IPM toolbox

Tailor made
•

Contained environment –
monocropping

•
Trained users

•
Continuous follow-up 

and guidance from experts

In partnership with:



CONCEPT INVOLVES

A pragmatic selection of beneficials and suitable 
complementing products that match consumers’ needs

= a continuous process!

…



Communication at consumer level in vulgarizing language
•

Simple and clear users’ instructions with images and drawings on the label
•

Technical brochures focusing on specific parts of the consumer garden
(e.g. lawn, ornamental garden, herbs and vegetables, …)

CONCEPT INVOLVES



Training sessions and education programs for garden centers
•

‘Life’ presentations for consumers to detect pests, diseases 
and natural enemies in their garden, …

CONCEPT INVOLVES



Flexible logistic concept 
•

Fridge in concept garden centres with presence
of specific beneficials on specific moments

•
Professional helpdesk

CONCEPT INVOLVES



Ladybird (Adalia bipunctata)



EPN against grubs
(Melolonthinae)



Monitoring box tree moth 
(Cydalima perspectalis)



Diaterrants (diatomaceous earth) against 
ants and other crawling insects

Against
• Ants
• Crawling insects

• Silverfish
• Sow bug
• Cat and dog 

flea
• …

• Red poultry mite, 
which is a large 
problem in 
poultry houses 
for the last years



How to measure the impact?

HELPDESK

(grubs, vineweevil)

SOME TYPICAL QUESTIONS

Pheromones:

Nematodes:

Ladybugs:

some capsules look empty, should they be opened?

time and conditions of application, when and how to water the soil, …

skins from molting are confused with dead insects, larvae are not recognized 
or found on the plants

large amounts of mots captured 

fast decline of aphid population

no alternatives available anymore

VERY POSITIVE FEEDBACK ON

Cydalima pheromone and 
funnel traps:

Ladybugs:

Nematodes against soil insects:



How to measure the impact?

HELPDESK

SOME EXAMPLES OF 
COMPLAINTS

(<1% of the deliveries)

Ladybugs:

Pheromones & traps:

no effect on the aphid population -> often linked to presence of ants!

no insects captured -> wrong application period!

• Pest population too large for direct visual effects -> education & 
training!

• Wrong timing of application -> development of alert system for pests 
& diseases

Continuous helpdesk support needed, for technical and logistic issues 
(online orders).

MOST COMMON PROBLEMS



How to measure the impact?

PLANNED ACTIONS
FOR 2019:

Planned actions for 2019:

• Continuous training & communication

• Garden app with alert system 

• Trials in collaboration with consumer organisations

• Questionnaire to ask feedback on ease of use
+ obtained results 



Thanks for your attention!


